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ABOUT RIGHT TO PLAY

Right To Play protects, educates, and empowers children to
rise above adversity using the power of play. For 25 years,
we have been a global leader in helping children learn and
improve their well-being through play. We reach millions of
children each year in 14 countries in Africa, Asia, the Middle
East, and Indigenous communities in Canada, helping
them to stay in school and learn, overcome prejudice, heal
from trauma, and develop the skills they need to thrive. We
do this by harnessing play, one of the most fundamental
forces in a child’s life, to teach children the critical skills
they need to dismantle barriers and embrace opportunities,
in learning and in life.
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OUR STRUCTURE
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OUR STRUCTURE
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THE ROLE

Role:
Director of Marketing and Communications

Reports to:
Chief Development Officer

Location:
Right To Play’s Toronto or London Office

Salary and Benefits:
Starting salary at 149,741 CAD / 85,597 GBP per annum
depending on successful candidate’s location

Travel:
Able and willing to travel internationally including insecure
and remote locations for up to 15% of their time.

ROLE SUMMARY

The Director of Marketing and Communications is a
strategic leader responsible for shaping and executing
Right To Play’s brand, marketing, and communications
strategy. globally. A key member of the global leadership
team, the Director will work in close partnership with

the Fundraising team to drive donor acquisition and
engagement, amplify impact, and grow support, globally.

5  RIGHTTO PLAY

- ;
'. '.‘ iy
M -
\ ]
-~
- F !
Lk
. 4 . ’
3 A
. - —
= o g - —
T -
Ll
L P P 7
X - - r
" [ i
r
SR
= | i .
o il "r"".-..,h

) i i I Hi

T L ot

e AR LTS *

£
—

mx33

e L
Mete



RESPONSIBILITIES

1.

Global Strategy & Planning (20%)

Develop and implement a global marketing and communication
strategy aligned with organisational goals and fundraising priorities.
Engage fundraising and program teams globally to understand needs,
priorities, and opportunities and build an annual and multi-year
communications plan that supports those priorities.

Guide the global communications team to deliver an annual calendar of
strategic communications for events, media, digital content, branding,
and donor engagement that can be contextualized and adapted for
various fundraising markets.

Develop an ambassador and influencer strategy that will amplify our
brand and messaging and lead to an increased supporter base.
Champion the Children’s Emergency Fund, ensuring communications
processes and systems are responsive to sudden onset emergencies.
Lead strategic media placement efforts around major announcements
to raise global visibility and strengthen brand positioning.

Establish KPIs and reporting systems to measure the effectiveness

of marketing and communications efforts. Use analytics to inform
strategy, improve performance, and demonstrate impact.

2.Brand & Creative (30%)

Lead the creation of impactful and emotionally engaging content that
is tailored to fundraising needs and consistent with the brand.
Partner with fundraising teams to design impact-driven fundraising

campaigns through compelling messaging, creative assets, and
aligned communications strategies.

Lead a team to deliver on an annual content calendar, including, the
annual report, brand resources, messaging frameworks, digital media
and impact metrics to support campaign and donor communications.
Build systems to encourage collaboration and efficient content use
across offices.

Ensure content and creative is aligned to safeguarding principles and
policies and meets organizational ethical standards.

Continuously assess brand and brand performance, offering
strategic recommendations to strengthen the brand and our broader
marketing efforts

Oversee the transformation of technical or programmatic materials
into clear, compelling content for diverse audiences

3. Digital Presence & Engagement (20%)

Oversee global digital platforms, including website, social media
presence, and online campaigns.

Manage staff responsible for ClickDimensions email marketing,
maintaining working knowledge of the platform and CRM to provide
informed oversight and support.

Analyze data and trends to optimize digital strategy and user
experience.

Drive innovation in digital storytelling and audience engagement.

Use data and insights to optimize donor journeys and enhance
engagement across all channels.

4. Partnerships and People (20%)

Deliver best in class stewardship and visibility for select global
partnerships; advise on communications strategies for partnership
prospects.

Cultivate relationships with global media outlets and journalists
and prepare spokespeople for high-profile media engagements and
partnership announcements.

Leverage diversity of skills and experiences of marketing and
communications leads in national offices to create a multidisciplinary
team that collaborates on shared priorities.

Serve as a strategic advisor to the executive team on reputation
management, crisis communications, and media relations.

5. Internal Communications & Information Flow (10%)

Develop and execute an internal communications plan, including
townhalls, leadership meetings.

Oversee development of staff newsletter, and partner with department
leads to ensure content is informative, inspiring and current.
Strengthen internal communications to ensure alignment and
awareness across teams.

RIGHTTO PLAY 6



CANDIDATE PROFILE

Right To Play are seeking a Communications and Marketing
professional with an appetite for a challenging scope of work.
Experienced in working within the non-profit sector, the
individual will lead and manage with a high degree of emotional
intelligence, working in partnership with the global network of

offices for success. They will have the ability to be the architect of

communications delivery with a keen mind and focus on strategy.

Communications at Right To Play primarily works in business
partnership with programmes and fundraising to achieve
organizational goals. The right individual will therefore be used
to an environment where they can lead as a supportive element
to organisational strategy. They will be an experienced and
enthusiastic collaborator and facilitator, working with people to
get things done. The role requires the right balance of strategic
leadership with the ability to devolve and localize where possible.

Critically they will understand the relationship between brand
and fundraising, working within an environment where utilizing
networks and support will be key for maximum impact. Key to
this is the ability to cater communications to an institutional and
individual fundraising audience.

The Director's team is small, consisting of 6 staff, but Right
To Play has a more extensive network of communications
and marketing professionals across their global network, thus
understanding how to leverage these will be key to success.
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Core Competences

« Collaboration: Builds strong, trust-based relationships across
global teams, fostering alignment and shared ownership of
strategic goals.

» Growth Mindset: Actively seeks opportunities for creativity,
learning, and innovation; embraces change and leverages
feedback to enhance performance and outcomes.

+ Resilience: Maintains focus, composure, and strategic clarity
in high-pressure environments; navigates challenges with
determination and adaptability.

» Professionalism: Demonstrates integrity, accountability, and
sound judgment; represents the organization with credibility
and respect.

+ Management and Interpersonal Skills: Leads with empathy
and clarity; inspires teams through effective communication,
performance management, and inclusive leadership.

Skills and Experience

+ Graduate degree in Marketing and/or Communications or
relevant experience.

« Minimum of 10 years’ experience in Marketing and
Communications, ideally with international exposure.

+ Experience in the international development and/or
humanitarian sector is preferred.

- Excellent writing, editing, and public speaking skills in English;
proficiency in a second language is an asset.

- Strong project design and management capabilities.
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HOW TO APPLY

All correspondence should be via Oxford HR.
To apply for this post, click on the “Apply”
button on the job advert page, complete our
online application form, and submit your CV
and cover letter as two different documents.

The cover letter should be no more than

two pages long and explain why you are
interested in this post and how your skills and
experience make you a good fit.

The document should be saved in PDF in the
following format: Your First Name-Your Last
Name-Document Name-Date (mmyy) e.g.,
Pat-Jones-CV-0925-RightToPlay or Pat-
Jones-CoverLetter-0925-RightToPlay.

Please note that all candidates must be
eligible to work in their country of choice or
have high confidence in being able to access
a visa to relocate for this purpose.

Timeline
Closing Date: 7th November 2025
First Stage Interviews:  TBC

Final Interviews: TBC

Selection Process

All candidates will receive an update
regarding their application after the closing
date. We advise candidates to add the role
email to their safe senders list and regularly
check their spam folder.

Equality Statement

Equality and diversity are at the core of
Right To Play’s values. Staff are expected to
work collectively and individually to promote
a constructive and sensitive approach to
others from a variety of backgrounds, where
the work of others is valued and respected.

Queries

If you have any queries on any aspect of

the appointment process, need additional
information, or would like to have an informal
discussion, please email at jsawyer@oxfordhr.

com in the first instance.
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ABOUT OXFORD HR

Oxford HR is a B Corp certified leadership consultancy.
Having worked within a diverse range of institutions,
from not-for-profits and charities to governments
and corporate environments, we've seen the powerful
impact that the perfect team can have.

Finding innovative leaders can be a challenge; and
yet their transition into leadership is vital to an
organisation’s mission and success. We work across
the globe to search for and support remarkable
leaders and teams, improve their board effectiveness
and support on a range of leadership functions.

Learn more at: oxfordhr.com
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Oxford

46 Woodstock Road
Oxford

OX2 6HT

United Kingdom

+44 (0) 1865 985 457
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Corporation

Nairobi

Indigo Cowork Space

Off General Mathenge Road
Westlands

Nairobi

Kenya

+254 (0) 715163 631

Singapore
6 Battery Road
#06-16

049909

Singapore

+65 (0) 91141439

Washington

1250 Connecticut Avenue NW
Suite 700

Washington, DC

20036

United States of America

oxfordhr.com | Company No. 6456325



